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1. Our Heritage – A Quick Visit to Excel life’s Milestones  
 

 
To all my great partners, associates, employees, supporters, clients, customers, potential 
customers: 
 
We are pleased to introduce a very small portion of our heritage; a heritage that has been build through 
endless hours of hard work; some days took a toll on us and some were for sure rewarding. 
 
What you will be going through in this Heritage page is just some of the rewarding ones that shaped us 
to create Excel and what she grow up to be.  
 
We would love to present more of these rewarding days through out the last 27 years, however we feel 
that our journey didn’t end yet nor it will ever, thus the best way to win and continue winning the fight 
is to never feel that you are a winner.  
 
Our goals and missions is still far from being reached and achieved so one way to reach it is to look 
forward and never look backwards even if the past is a rosy as it was.  
 
For now, we would like to close this paragraph with Excel’s Founder, Mr. Hisham Fawzi, quote:  
 

 
 
Thank you for taking the time to explore Excel’s life 
 
With our very best wishes 
 
  



 

          

2. The Prerequisite of any Sucess Story is: 

“The decision to commit in giving up your own soul to the Journey that you are about to 
start" 

The First Step was buying this “STEPVAN” for $500.00 !! 

make me wonder its condition!!  

New York City - February 1986 

 

  



 

          

 
3. The First Excel Trade Deal under Excel’s Brand 

 
“SeaKing Tuna” – 1990 

 
(Before the banning of showing the Tuna fish image on any packaging) 

 
 

 
 

  



 

          

 
4. Acknowledgment By USA President George Bush 

 
In a public speech – April 2002 

 

 



 

          

5. President Bush’s Public Speech acknowledging Excel 
 
 
 
April 4th 2002 (Marked by yellow) 

President Calls on Senate to Pass Trade Promotion Authority  
Remarks by the President on Trade Promotion Authority 
Benjamin Franklin Room 
the Department of State      Policy in Focus: International Trade 

1:15 P.M. EST  

THE PRESIDENT: Well, thank you, Mr. Secretary. I'm glad I caught you before you packed your 
bags. (Laughter.) This morning, I sent the Secretary on a very important mission, a mission of 
peace. And there's no doubt I sent a great man to go accomplish that mission. I'm proud of your 
service to our country, Colin, and thank you for inviting us to this beautiful hall.  

Open Quote: “The other thing that's interesting about trade, is people think about trade and 
they think, well, trade is only good for big companies, only the multinational companies benefit 
from trade. I don't believe that's true. I know that since the role of governments to create an 
environment in which the entrepreneur can flourish and realize his or her dreams, that trade 
opens up opportunities for the entrepreneur. And here's one example.  

Excel Holdings is a company based in Leesburg, Virginia. We've got the owner here, which I'm 
about to name him here pretty quick. And I can see his wife and two -- and son and daughter, I 
might add. Their job -- let me just say, last year, they signed a $35 million contract with a 
Mexican distributor. Excel's product serves an important purpose, as it can produce up to 5,000 
gallons of purified drinking water each day.  

Today, Excel maintains distributors in 13 countries. The owner, a fellow who came to the United 
States from Egypt, Hisham Fawzi, he's with us. Hisham, thank you for coming. Here's a guy who 
had a dream, he wanted to build and own his own company. That's an important part of the 
American experience, owning your own business, coming up with a good idea and working hard to 
see to it that the good idea works.  

His idea, obviously, included markets around the world. In order for his business to succeed, he 
needed trade in more markets. There are thousands of entrepreneurs in America who benefit 
from trade. Trade is not just good for mega-corporate America. Trade is very good for farmers 
and ranchers and entrepreneurs, like our guest here today. I want to thank you for coming and 
thank you for working hard to realize the American Dream. And good luck in your business. 
(Applause.)”  Close Quote 

http://www.whitehouse.gov/infocus/internationaltrade/


 

          

6. USA Export Achievement Award 
 

Presented by Donald Evens Secretary of Commerce and Congressman Wolf of Virginia. 

 

 
 

 



 

          

7. ASIA NOW Certificate of Achievement for Trade 
 

 
Mrs. Maria Chino – Deputy Secretary to the USA Department of Commerce 

Location: Singapore 
 

 
 

 
 
 



 

          

8. Nomonee of OTC Invention of the year 2003 

 



 

          

9. Continue: Nomonee of OTC Invention of the year 2003 
 



 

          

U.S. Department of Commerce: Recommendation Letter 

  



 

          

10. Business Times Cover Page 
March 11, 2003 

 
 

 
 
 
 
 
 
 
 
 



 

          

 

Continue; Business Times Cover Page - March 11, 2003 

 

  



 

          

11. Washington Business Journal - Growth Strategies 
April 26 2002 

 
 

 



 

          

Continue; Washington Business Journal - Growth Strategies 

 

 
  



 

          

12. Forbes Magazine - Now’s the Time for “ASIA NOW” 
 

http://smallbusiness.forbes.com/small-business-articles/nows-the-time-for-asia-now-402 
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Now’s the Time for “Asia Now”
By Doug Barry  July 29, 2003

 Hisham Fawzi, a Virginia based businessman, wanted to make the most of a trip to Asia by meeting potential buyers in more than one market.
So he contacted the Commerce Department’s U.S. Commercial Service, which introduced him to the Asia Now Program.

“Asia Now is a way for small business like mine to find very qualified and motivated distributors and buyers in multiple Asian markets,” Fawzi says. “For a little extra in travel money and
time, the program helped generate a substantial number of new sales.”

Asia Now makes sense for a number of different reasons, says Maria Cino, director general of the U.S. Commercial Service: “Asia has a population of over 2 billion people, huge
purchasing power, and some of the world’s fastest-growing economies, including China’s.” She also points out that 65 percent of all U.S. exports only export to a single market. “So the
reasoning is that if you make it easier to enter a second or third market in the same region, small companies will happily diversify.”

Making The Most Of Jet Lag

“It makes sense to us,” says Fawzi, who is president and CEO of Excel Holdings, which makes a device that produces drinking water out of the atmosphere. “If I fly the long distance to
Singapore to meet with buyers whom the Commercial Service has found for me, it’s cost-effective to ask them to do the same thing for me in nearby Malaysia and Indonesia.”

Cino says that her offices in other Asian countries will have already received strong expressions of interest from buyers and distributors, so the probability of success is high and costs
due to cultural and other differences low. Using existing services including the Gold Key, but doing them in multiple markets within the same region, provides clients like Fawzi meetings
with qualified buyers and distributors, logistical support at each stop, interpreters who know the industry lingo where needed, targeted market research, and counseling before and after
the meetings.

Fawzi says a big attraction of Asia Now is that you can fly into several unfamiliar cities hand have most of what you need arranged ahead of time by representatives of the U.S.
government. Next think you know you’re set up in a nice hotel, often at a professional rate. “Dealing with folks in the U.S. embassy is a big advantage especially in these times,” he
notes. “It gives me and the local buyers a lot of confidence and trust in the process and in each other. It can be a decisive factor.”

Fawzi and other small business owners active in the region are concerns about current health and security issues in some of the countries. However, they insist that there are few
alternatives with as much promise and that the region is large enough to allow them to mine plentiful opportunities while avoiding the trouble spots.

U.S. total exports to East Asian and Pacific countries totaled more than $187 billion in 2002, in a 2-percent drop from 2001. The top markets are Japan, China, and South Korea. In
2002, U.S. exports to Japan made up 26 percent of total exports to the region. U.S. exports to China and South Korea each comprised 12 percent.

The Commercial Service offices participating in Asia Now are located in these key markets: Australia, New Zealand, Singapore, the Philippines, Indonesia, Taiwan, South Korea,
China, Hong Kong, Malaysia, India, Thailand, Vietnam, and Japan. This network represents a vast competitive advantage, especially for smaller companies for which even planning a
sales trip t o the region can seem like a monumental undertaking.

“It’s important for U.S. companies to understand there are more opportunities in these markets than there are U.S. suppliers to take advantage of them,” says William Zarit, senior
commercial officer in Kuala Lumpur, Malaysia. “This market is a good example.” Indeed, Malaysia, with $34.5 billion in foreign reserves and a 35 percent savings rate, is investing
heavily in oil and gas, power, transportation, and other infrastructure projects.

Zarit likes the $16.2 billion earmarked for domestic investment in the petroleum sector between 2001 and 2005, with $600 million to be spent annually on imported equipment. And he
likes health care, noting that the government plans to spend $1.4 billion between 2001 and 2005, with the private sector expected to spend $1 billion annually just on medical products
and services.

Also under the Asia Now banner is a series of regional trade shows selected to appeal to a large number of smaller U.S. companies. The shows are mostly held in the regional trading
centers of Singapore and Hong Kong, both with many direct flights and excellent facilities. U.S. Commercial Service officers and trade specialists bring delegations of buyers
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throughout the region to meet with U.S. exhibitors, who work out of U.S. pavilions at the trade shows.

Trade Shows That Deliver The Goods

During the recent retail and consumer goods show Rite Asia in Singapore, 12 U.S. companies attended and met with Commercial Service specialists from 14 countries in the region to
develop plans for entering one or more of these markets. Show results form the U.S. exhibitors were excellent with some companies reporting sales off the floor and others announcing
pending orders valued at $2 million, according to George Ruffner, senior commercial officer in Singapore. In addition, they expect to conclude nearly 30 representation agreements with
various Asian agents and distributors they mat at Rite. The U.S. participants represented many products of interest to Asian buyers, including California wine, oral hygiene products,
freeze-dried soups, and herbal remedies. During the show, U.S. Ambassador Franklin Lavin briefed exhibitors on the opportunities and challenges of doing business in Singapore and
the region.

Another service offered through Asia Now is the Asia Now Express Service, which provides U.S. businesses with an initial response to market questions within 24 hours. This free
service provides advice on duty rates, general information on country standards for specific products, and more. The service is available in Australia, New Zealand, Singapore, the
Philippines, Indonesia, Taiwan, South Korea, Hong Kong and Malaysia.

Robert Connan, the senior commercial officer in Sydney, Australia, who piloted the service, says it was created to whet the appetites of U.S. business people who might not give this
part of the Asia Pacific a second thought. “When American business thinks of Asia it’s usually China, then maybe Japan. But all of these countries, even ones whose economies have
stumbled, still have vibrant sectors where people are buying. We know or can find these buyers, and more often than not they will have a preference for ‘Made in USA.’”

Connan explains that the quick turn around for answers to questions about the Australia market has generated for his office during the past several months more than 50 new clients
for whom the country had not been on their radar screen. One of the clients has already made a sale and other clients are likely to follow, Connan says.

Don’t Procrastinate

Cino says that the time for Asia Now has com, and that this marshaling of resources should appeal especially to smaller firms whose owners find international markets too risky and
beyond their personal comfort zones. With China now a member of WTO, a bilateral trade agreement in force with Vietnam, a free trade agreement nearing implementation with
Singapore, and other countries in various stages of dismantling trade barriers, the emerging trend is clear: Asia will be a source of substantial new demand for U.S. goods and
services, for many years to come. She adds: “Now you can make one call to your local Export Assistance Center or Commercial Service office in Asia and get access to 14 markets.
There are tons of opportunities in this region. We know where they are, and we’re ready to help more U.S. businesses take advantage of them.”

Fawzi agrees: “We’re putting a lot of effort into developing new business here, and the Commercial Service and Asia Now make it possible by lowering the costs and risks or entry.” 
_______________

The U.S. Commercial Service helps small and medium-sized companies export. With offices in 108 U.S. cities and 85 countries, the Commercial Service last year helped nearly 13,000
U.S. companies generate exports worth $27 billion.
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13. U.S. Chamber of Commerce: Faces of Trade 
 

 
  



 

          

14. Voice of America 

 
Voice of America ® 
A Trusted Source of News & Information since 1942 

About VOA | Contact VOA News 

 
• Friday, 26 February 2010 

• Latest News: 
•  

Related Links 
• Excel Water Systems, Inc. 
• Excel Water Systems, Inc. 

Books and articles have proliferated about the world's shrinking supply of clean drinking water. Now a 
U.S. based company exports innovative machines that produce water out of thin air. 
Everyone needs water to live, but not everyone has access to clean drinking water. The situation in 
many countries is not getting better. 
The World Health Organization estimates that 80-percent of all sickness in the world can be attributed to 
unsafe water and sanitation. The WHO reports that each year more than 10-million people die from 
water-related diseases from diarrhea, intestinal worms and parasites, to blindness, and cancers. 
"We tended not to talk about the problem five-years ago or 10-years ago. Now you will not find a country 
that the newspaper will not have, in a week, an article regarding the water crisis going on in the country. 
It is hitting not only the poor community, It is hitting very rich countries in certain areas. It is affecting us 
all," says Hisham Fawzi, a Virginia-based entrepreneur who has come up with a low-cost solution he is 
marketing around the world to try to help. 
The Egyptian-born executive is selling a simple machine called the Water Finder. 
Based on a design by a Florida inventor, the machine pulls air through a filter that removes 
contaminants. Then water is extracted from the air, much like a dehumidifier. An integrated filter then 
cleans the water of chemicals and contaminants, making it fit to drink. 
Mr. Fawzi worked with environmental engineers from the University of Maryland to refine the product 
that he says is the first of its kind. 
The Water Finder does not depend on access to water sources in the ground to function. Mr. Fawzi says 
it is cost effective too, producing clean water for roughly 23-cents for four-liters. "The Water Finder can 
be a standard home appliance in all the homes," he says. "This is my ultimate goal. It will replace, if I 
can say, the bottled water in a certain way." 
The machine extracts more than five-gallons of purified water from the air in relatively humid climates. In 
arid areas like parts of Saudi Arabia or Mexico, Mr. Fawzi markets a more sophisticated version of the 
Water Finder he describes as state-of-the art. 
Access to uncontaminated drinking water is not just a challenge for developing countries. Mr. Fawzi talks 
of industrial areas in Europe, Asia, and the United States where water supplies can be a health risk too. 
"The rich people depend on bottled water now, totally, in their drinking habits," he says. "And this will cut 
their costs. The poor, if it is like UNICEF, we go through big organizations, like World Bank to get it 
through." 
Mr. Fawzi says a larger machine, which is adaptable for community use, can produce several-thousand 
liters of bacteria-free water a day.. 
  

Search VOA New s

http://author.voanews.com/english/About
http://www1.voanews.com/english/about-us/contact/
http://www1.voanews.com/english/news/a-13-a-2002-12-06-3-Water-67256102.html?moddate=2002-12-06##
http://www1.voanews.com/english/news/a-13-a-2002-12-06-3-Water-67256102.html?moddate=2002-12-06##
http://www.excelwatersystems.com
http://www.excelwatertechnology.com/


 

          

15. Saudi Arabia: Fahad University Recomendation 
 

 
  



 

          

16.  One of 15 USA companies to advise the USA Deaprtment of Commerce  

 

 

 



 

          

17. Reffered In Trade Books such as “Import Export” By Dr. Carl A. 
Nelson 

 
 

  



 

          

18. Aquasphere 
 

Excel’s Creation of The First Ever Water Generator 
 
 
 

 
 
 
 
 

The Blue Drip 
 

 
  



 

          

19. The First Units Ever Build 

“Proudly build in the garage” 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  



 

          

 
20. Egypt Achievement Award from the Ministry of Defense 

 
 

 
 

  



 

          

21. Signing Cermoney of The Asian Reginal Center 
 

HLM Holdings International Pte Ltd  
Mr. Joseph Lee’s company 

President 
 
 
 

 
 

  



 

          

 

22. USA Trade Mission to Mexico 
 

First International exhibition that Excel participated – 2001 
 

 

 
Mexico Industry Minister and USA Ambassador to Mexico 

 
 
 
 

          
Mexico Trade Show – Only USA products 

 
 



 

          

23. Honduras (After Hurricane Mitch)  
 

Upon my arrival at the airport; reception headed by the Honduras President’s Mother, immediately 
after the effect of Hurricane Mitch that hit Central America 

 
 

 
Honduras Presidential Delegation   

 
 

 

 
Acknowledgement - Honduras First Lady          Acknowledgement - Honduras Military 

 
 
 
  



 

          

24. EKONLAGA of Singapore 
 
 

 



 

          

25. Malay News Report 
 
 
 

 



 

          

26. Japanese Press 
 
 
 

 
  



 

          

28. AQC1500  
 
 

 
 



 

          

29.  AQC30   
 
 
 

 
 



 

          

30. Aquasphere-Mobile Military Series 
 
 
 

 
  



 

          

31. Water Finder Production Line  
 
 
 

     
 
 
 

   
 

      
 



 

          

32. Aquasphere Production Facility 
 
 
 

     
 
 
 
 
 

       
 

 
  



 

          

 
 

 
 
 

 
 
 

AND STILL GOING…!! 
 
 
 
 
 

Note: The above and more can be visited at our website:  
http://excelinternational.com/EII-ourheritage.html 


